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Going "MAD" for Madison
Student Alumni Association partners with alumni to keep a Duke a Duke
BY JAMIE JONES MILLER ( ' 99) , p residen t, ]MU Alum ni A ss ociati on Board
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This spring, the JMU Alumni
gers a matching gift made by
Association Board of Directors
the alumni association. The
joined the newly-established
matching gift will be made to
Student Alumni Association in
the Madison Forever Scholargoing "MAD for Madison" by
ship fund, which helps students
announcing a new matching gift
whose futures at JMU are in
program. In 2013, the Office of
jeopardy for financial reasons.
Alumni Relations and the Office
The alumni association board
of Annual Giving joined forces
members are proud to help a
to launch the "Go MAD for
Duke stay a Duke through our
Madison" campaign, aimed to
support of the Madison Forever
empower and educate students as
Scholarships, and we hope that
donors, and to demonstrate the
our partnership with the Student
value of individual donations.
Alumni Association will encourMembership in the Student
age student donors to become
Alumni Association and paralumni donors, thereby increasticipation in "Go MAD for
ing JMU's alumni giving rate,
Madison" campaign is a great
a critical priority for the JMU
way for students to have a direct The Student Alumni Association's Go MAD SK brought in 93 new community.
Our alumni chapters are also
impact on the lives of other stu- donors and raised student giving above a record 10 percent.
dents at JMU. That's why the JMU Alumni Association as they seek to increase their stepping up to "Go MAD " th rough the
Association board was proud to announce a membership to more than 500 student Alumni Chapter Challenge. Gifts through
matching challenge to the Student Alumni donors for 2013-14.
May 31, 2014, from JMU alumni within a
The Student Alumni Association creates 30-mile radius of one of20 regions worldwide
opportunities for students to interact with will count as part of the Chapter C hallenge.
'Go MAD for Madison
alumni to form meaningful, lasting relation- That's more than 76,000 alumni! All gifts by
campaign is a great
ships long after graduation. This organization alumni, in any amount, to any fund, count
way for students to
also encourages and promotes the philan- coward the chapter closest to their location.
thropic spirit that helps to advance the mission The winning chapter(s) will be announced
have a direct impact
and development ofJMU.
at the Madison Alumni Conference on June
on the lives of other
Each new student who joins the Student 1. Grants will be awarded to the chapter
students at JMU.'
Alumni Association by making a dona- exceeding the JMU alumni giving goal of 8
- JAMIE JONES MILLER (' 99)
tion to JMU through the campaign trig- percent, the chapter with the largest percent-

Meaningful involvement
Be a part of the Madison Alumni Conference
More than 60 alumni leaders return to
Harrisonburg in the summer to attend the
annual Madison Alumni Conference, a
weekend-long program designed to recruit,
train and recognize alumni volunteers. The
partnership-driven conference welcomes
back current and former JMU Alumni Association chapter leaders, Duke Club reps and
admissions recruitment volunteers who represent Madison at college fairs throughout the
country. The Madison Alumni Conference
is a winner of the Council for the Advancement and Support of Education District Ill's
prestigious CASE Award of Excellence. The
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conference builds a network of JMU
graduates who are informed, involved
and invested in shaping the future of
James Madison University.
"As an alum, the MAC conference
is a great opportunity to gain insight
into what's happening around campus," says H eather Cote ('09) , a member
of the M etroDukes Chapter who served as
vice president for membership and outreach
from 2011 to 201 3.
The workshop-oriented weekend features
a keynote presentation from JMU President
Jonathan R. Alger, networking opportuni-

community.
Make plans and register for the 2014
Madison Alumni Conference fro m May
30 to June 1.
flt
-+ LEARN MORE at www.jmu.edu/alumni
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The Billfish Story

age increase in giving, and the chapter with the
highest overall participation rate.
Efforts like the Student Alumni Association
membership drive and the Alum n i C hapter
Challenge will be successful because J MU
alumni and students are eager to give back
co Madison.
In January, I joined more than 125 alumni
members of JMU's premier giving society,
the President's Council, in Great Falls, Va., to
hear from President Jonathan R. Alger about
the future of JMU. In February, I attended a
networking dinner with members of the Student Alumni Association Board and the ]MU
Alumni Association Board. I heard recurring
themes at both of these events: Our students
are proud to go to JMU, and the ]MU student The new JMU Student Alumni Association
members have adopted the campaign slogan
culture of "holding the door open" is strong. "Go MAD for Madison" to demonstrate the
Alumni loved their Madison Experience and
power of individual donations to JMU.
wane more opportunities to engage and conChallenge, the Student Alumn i Association's
tinue their Madison Experience. We can levermembership drive and the alumni association's
age chis strong connection to JMU to ensure
that current and future students have the matching challenge will take us.
Visit www.jmu.edu/give and unleash your philopportunity co cake advantage of everything
anthropic
passion for JMU!
ffl
JMU has co offer.
-.
FOLLOW
Jam
ie
Jones
Miller
('99)
on
Please join us in going "MAD for Madison"
in 2014! Lee's see how far the Alumni Chapter Twitter @JMUJamie

4o,u'te tnvtted to, atten.c!!
JMU Athletics Hall of Fame
Induction Banquet
FRIDAY, NOV. 21
5:30 p.m., reception
6:15 p.m., four-course dinner and award s
program; Festival Conference and Student
Center - Grand Ballroom
Black tie optional; R.S.V.P. by Friday, Nov. 14
Individual $45, Couple $85, Table of Eight $325

STAN ULANSKI, JMU PROFESSOR OF GEOLOGY
UNIVERSI TY OF GEORG IA
PRESS, 2013
ISBN: 9 7 8-0-8 203-4 191-0

Stan Ulanski, JMU professor of
geology and environmental science,
is a scient ist and
angler. In his newest book he uses
talents from both
arenas to blend
scientific facts with
practical aspects
of fishing to give an
informative account of the billfish.
Ellen M. Peel, president of the Billfish Foundation, writes, "Ulanski's
book provides the most comprehensive, easy-to-read text I have seen
on the evolution of billfish, their
oceanic habitat and the sport of bill
fishing. Nothing escapes his notice.
Th is is an excellent read.

Lean UX: Applying Lean
Principles lo Improve
User Experience
JEFF GOTHELF ('95)
O' RE IL LY MEDIA, 2 013
ISBN- 10 1449311652

The Lean UX approach to interaction design is tailor-made for
today's web-driven society. Jeff
Gothelf ('95) offers valuable Lean
UX pr inciples, tactic, and tech niques from the ground up - how
to rapidly experiment with design
ideas, validate them with real users,
and continually adjust designs
based on what is
.offGdbelfwilh.klsllSeiin
learned Inspired by
Lean and Agile development theories,
Lean UX focuses on
actual experiences
being designed,
ra ther than on deliverables. Learn how
to drive the design
in short. iterative cycles to assess
what works best for the business

LEAN

ux

and the user.

-. www.jeffgothelf.com

https://commons.lib.jmu.edu/madisonmagazine/vol37/iss2/37
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